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FASHION LOVER ITALIANE:
UN IDENTIKIT

CHI SONO, DOVE S| INFORMANO,
COME E COSA SCELGONO?

LIVE
TALK

Intervengono:

Michele Rinaldi
Head of Digital | Soluzione Group

Micol Bozino Resmini
Giornalista ed Editor Luxury and Lifestyle

Valentina Villa
Account Director | Bloggerltalia
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CAMPIONE

460171*
Donna
Italia

1 6 - 64 * campione GenZ (706)

campione Millenials (1360)

I nte resse: faShion campione GenX (2084)

campione Baby Boomers (452)

Fonte dati: GWI (2020), GLOBALWEBINDEX.COM
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DIETA MEDIATICA PER GENERAZIONE
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SOCIAL FREQUENTATI
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YOUTUBE INSTAGRAM FACEBOOK PINTEREST TIKTOK TWITTER SNAPCHAT LINKEDIN TWITCH

Source: GlobalWeblndex Question: Which of the following sites / applications have you visited or used in the past month via your PC / Laptop, Mobile or Tablet?
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ATTITUDINI PER GENERAZIONI
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FASHION-CONSCIOUS PRICE-CONSCIOUS

Source: GlobalWeblndex Question: Which of the following do you feel describes you?

GEN X (F)
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CARATTERISTICHE PREFERITE BRAND
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AFFIDABILE INNOVATIVO AUTENTICO SMART TRENDY/COOL GIOVANE DIVERTENTE AUDACE ESCLUSIVO TRADIZIONALE

Source: GlobalWeblndex Question: Which of these do you want brands to be?
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DESIDERATA DAI BRAND

essere eco-friendly

essere socialmente responsabile

ascoltare il feedback dei consumatori

essere trasparenti rispetto alla raccolta e gestione dei dati personali
supportare i fornitori locali

offrire prodotti personalizzati

supportare organizzazioni benefiche

farmi sentire apprezzata

aiutarmi a migliorare la mia immagine / reputazione

gestire forum / community di consumatori

0 10 20 30 40 50 60

INTERESSE FASHION (F)

Source: GlobalWebIndex Question: Which of these things do you want brands to do?
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FOCUS SOSTENIBILITA: HASHTAG PRINCIPALI

#secondhand
#newmaterials##isummervibes #stileitalianogepay

#jellysandal #sho pO nline #eCOfrie n d ly# #vinyllovers

fashiononline

#modaetica#madeinitaly #estate2021
smodanisavetheplanet#artigianatoitaliano

: #greenfashion g #estate ® e giusatogarantito
~rrinbiodasostenibiles:::
#modaonline #pvcsandals

#sostenibileffsystainablefashion#fashionstemarche

#VialLactea

no#fattoamanoyc|gwfashion #sostenibilits |

#manualita #-ecofashion 4o cqsqstenibiletmoda jiaialelly

#madeinmarche ¢, hiontechnologysagittarioshop
#veganshoes #sandalipvc

#fermo

Source : Talkwalker, conversaz ioni online giugno 2021
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FOCUS SOSTENIBILITA:
ASHTAG LEGATI AL SENTIMENT

#veganshoes
#sandaljelly #fashion
#hoppIng yehiffoh®°  #moda #sustainablefashion

nestated021 #ebay — ushoponline #ecofriendly  #ecofashion

#summer2021 i SLs g .
#newmaterials #ﬁz?:g:r?clllgl‘;c #ecosostenibile i#sostenibile #greenfashion

#fashiononline #Vialactea #savetheplanet #vestilanatura Jisustainability
#fashiontechnology . 2 huality #¥Madeinmarche #mOdaSOSten|b|le
#sagittarioshop gyinyllovers #medamare  gmadeinitaly #sostenibilita
Horredipaime.  Aemarche FVeESN 4 ocondhand  * ¥modactica
#modaonline  #usato o oo #fattoamano #handmade
#stileitaliano  #fermo #slowfashion
#jellysandal . L.
#artigianatoitaliano

Source: Talkwalker, conversazioni online giugno 2021
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PREFERENZE ACQUISTO:
IN NEGOZIO VS ONLINE?
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SHOP ONLINE SHOP IN-STORE

Source: GlobalWeblndex Question: Typically, which of the following would you rather do?
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ONLINE SHOPPING: DRIVER DI ACQUISTO
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Source: GlobalWeblndex Question: When shopping online, which of these features would most increase your likelihood of buying a product?
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BRAND “LUXURY FASHION” PIU CONSIGLIATI

(NELL'ULTIMO ANNO)

' ' AUDIENCE %

3
Tommy Hilfiger _ 6 'I Swarovski
J
Lacoste Tommy Hilfiger
s Vit
Calvin Klein - 5 Calvin Klein

Source: GlobalWeblIndex
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BRAND “LUXURY FASHION” PIU ACQUISTATI

(NELL'ULTIMO ANNO)
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GRAZIE

Soluzione Group Srl
www.soluzionegroup.com

info@soluzionegroup.com




