






MAKE IT



MAKE IT«When everyone has the same access and tools, 
originality and emotion become necessary forward scouts.»
David Droga





STARS AS



BRANDS AS





CREATIVITY

AS A HIT



MAKE IT



MAKE IT
91% of people globally prefer 
brands to be funny*
 *Oracle, 2022 
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87% of GenZers want brands to 
take responsibility for the future 
and give more meaning to life.*
 *Forbes, 2023 
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MAKE IT



LIQUID DEATH MOODBOARD



MAKE IT



MAKE IT



TO KEEP THE BRAND RELEVANT

TO WIN THE ATTENTION BATTLE

TO KEEP THE BRAND UNIQUE



GRAZIE


